PROMOTION — NUDGE 4

Healthy choices
Promote healthy food and drinks
— meal deals

WHAT IS ANUDGE?

A‘nudge’isasmall change that can be madeinasetting thatinfluences people’s behaviour.

Inthe case of your canteen, changes can be made in the way you display, price and promote food and drinks to nudge people to
choose healthy choices.

WHY

* Priceand perceivedvalue caninfluence
what people buy, eatand drink.

* Thereisnosugarinwater.

» Waterisgood foryour health.

WHAT

Offer water with a ‘Healthy Choice’ mealat areduced price.

GREEN | AMBER

BEST CHOICES CHOOSE CAREFULLY

» Bread,rice, pastaandother grains » Savoury topped breads and pizzas * Pies,sausagerollsand pastries

* Reduced fat milk, yoghurt,cheeseand : ¢ Meatand poultry with visible fat/skin » Sausagesandhotdogs
alternatives + Regular-fat milk, yoghurtand cheese * Processed meat (ham, salami)

+ Leanmeatandskinless poultry + Dietsoftdrinks + Deep fried foods

¢ Fish—freshorcannedinspringwater : « Sportsdrinksand energy drinks + Confectionery, crispsand chips

¢ Eggs * Fish—cannedinbrine or oil » Regularsoft drinks

* Fruit,vegetablesand legumes + Some snacks — sweet and savoury + Energyand sports drinks

* Water (mueslibars) « Flavouredicedteadrinks

Source: Adapted from Healthy choices: food and drink classification guide — A system for classifying food and drinks, State of Victoria, Department of Health
and Human Services.

HOW

» Designa‘combo’ mealdeal, e.g. tuna » Usepostersand menuboards to
and salad sandwich + water = $4.50. promote ‘Healthy Choice Meal Deals’.

NEXT STEPS

Did the nudge work? In other words, did more people choose healthier green and amber options?

YES NO/DON’T KNOW/NOT SURE

 Keep the nudge going! * Reasons why?

* Promote the positive change to other clubs * Amend nudge to suit environment

+ Be confident to start a new nudge + Change to a new nudge
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